Adopted: May 24, 2016

ACADEMIC SENATE
Of
CALIFORNIA POLYTECHNIC STATE UNIVERSITY
San Luis Obispo, CA
AS-814-16
RESOLUTION ON DEPARTMENT NAME CHANGE FOR THE
RECREATION, PARKS, & TOURISM ADMINISTRATION DEPARTMENT
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WHEREAS,

The Recreation, Parks, & Tourism Administration Department (RPTA)
has requested the name of its department be changed to the
EXPERIENCE INDUSTRY MANAGEMENT DEPARTMENT to better
reflect the program the department is currently offering; and

WHEREAS,

The request for this name change has been approved by the College of
Agriculture, Food and Environmental Sciences (CAFES) Curriculum
Committee, CAFES Academic Senate Caucus, RPTA Advisory Council,
and the Dean for CAFES; therefore be it

RESOLVED:

That the name of the Recreation, Parks, & Tourism Administration
Department be changed to the EXPERIENCE INDUSTRY
MANAGEMENT DEPARTMENT.

Proposed by: The Recreation, Parks, & Tourism
Administration Department
Date:
February 23, 2016
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TO:

Kathleen Enz Finken,

FROM:

Andrew Thulin, I kil

SUBJECT: Proposal Support: k ecn:._•a

. Parks & Tourism Administration Department Name

Change
DATE:

October 9, 2015

I fully support the Recreation, Parks & Tourism Administration's proposal to change its name
to the "Experience Industry Management Department."
The department has, over the course of several years, evolved its curriculum and faculty talent
away from a traditional hospitality and tourism focus in order to better mirror the overall
industry's evolution. Similarly updating the department name will provide Cal Poly a unique
point of differentiation, better attracting top student and faculty from across the world, as well
as better preparing graduates to have successful careers.
The department has devoted significant time to evaluating this opportunity, has consulted with
numerous industry and academic sources, and is well-prepared to leverage this opportunity.
I encourage your support for department name change to Experience Industry Management.
Feel free to contact me if you should have any questions regarding this request.
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December 9, 2015
To:

Cal Poly Deans' Council

/j ~

From: Bill Hendricks, Department Head
Recreation, Parks, & Tourism Administration
Proposal to Change Recreation, Parks, & Tourism Administration Department name to
Re:
Experience Industry Management
Enclosed is a proposal and justification to change the RPTA Department name to Experience
Industry Management. The enclosure also includes documents of support from Provost Kathleen
Enz Finken, CAPES Dean Andrew Thulin, the CA.FES Curriculum Committee, and 16 letters,
mostly from RPTA Advisory Council members. The RPT A faculty respectfully asks for your
endorsement. We plan to present the proposal to the Academic Senate winter quarter.

SAN

LUIS OB1S?O

December 10, 2015
To:

Andrew J. Thulin, Dean CAFES

From: Michael McCullough, Chair, CAFES Curriculum Committee

r\~~

Re:
Support for Recreation, Parks, & Tourism Administration Department name change to
Experience Industry Management

In May and September 2015, the CAFES Curriculum Committee discussed the RPTA
Department's proposed name change to Experience Industry Management. The committee
recognizes the RPTA faculty's forward-thinking approach to their discipline, and academic and
industry trends related to this industry and thus endorses the proposed department name change
from Recreation, Parks, & Tourism Administration to Experience Industry Management.
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February 3, 2016
To:

Andrew J. Thulin, Dean CAPES

~Lf\~
Re :
Recommendation to change Recreation, Parks, & Tourism Administration D..:r~t
name to Experience lndustry Management
From: Seon Hurley, Chair, CAFES Caucus

On Ft!bmary 3, 20 I6, tbe CAFES Caucus discussed the RPT A DepartmenL's proposed name
change to Expeiience Industry Management. The committee concurs with the RPTA acul.ty' s
~orward-think:ing approach to their disc ipline. This change appears to be linked to academ1c and
tndustry trends related to this industry. Thus, we endorse tbe proposed department name change
from Recreation, Parks, & Tourism Administration to Experience Industry Management.
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Proposal to Change Recreation, Parks, & Tourism Administration Department Name to
Experience Industry Management
Experience Industry Management has emerged as a contemporary approach to the facilitation of
experiences across all sectors of industries related to tourism, hospitality, event planning,
outdoor recreation management, community recreation, and sport management. Experience
Industry Management builds upon Pine & Gilmore's (1999) seminal book "The Experience
Economy. " In essence, designed, created, situated, and staged experiences become the
foundation for guests, participants, customers, employees, and visitors as they engage in
activities in diverse settings, including wineries, breweries, conventions, meetings, concerts,
parks, sport venues, athletic events, festivals, restaurants, hotels, resorts, youth programs,
community centers, employee experience programs, museums, farm tours, art galleries, etc.
Individuals value these experiences because they are intrinsically motivated to enhance their
quality of life and to create long-lasting memories of their life pursuits.
As hospitality has evolved from a commercial sector enterprise that focused primarily on lodging
and food and beverage to now include public, non-profit, and private sectors, the emphasis on
contemporary views of hospitality is paramount. The blending of tourism, travel, experiences,
social media, travel platforms, sustainability, food, wine, culinary arts, culture, sports, outdoor
recreation, conventions and meetings, and events in an academic program is possible with a shift
in the Recreation, Parks, & Tourism Administration program to the cutting-edge approach to a
discipline of managing experiences.
Acknowledging that the RPTA Department already has a nationally recognized faculty and
progressive curriculum, with moderate revisions to the current major and with the synergies
afforded by other academic departments in the CAPES and other colleges, highlighting
experience industry management is a relatively simple task. The current RPTA major can be
repackaged as Experience Industry Management allowing the program to become a leader in
developing Cal Poly graduates who will contribute to an industry that is an economic driver and
catalyst for the high quality of life of Californians. The first step in this process is a proposed
name change for the department.
The timing for a change to Experience Industry Management is now. CAFES is embarking upon
several initiatives and projects including a center for wine and viticulture on campus, an.
agriculture event center, Swanton Pacific Ranch facilities, new rodeo facilities, and curncula
centered around fermentation sciences, brewing, distilling, tasting and sensory sciences.
Coinciding with the future plans at Cal Poly, the California wine, brewery, and distillery
industries now recognize that they are :firmly entrenched in the hospitality and tourism sector.
Few universities across the country can replicate the marriage between FSN, WVIT, and RPTA
and other academic programs that will allow Cal Poly to be at the forefront nationally in the
development of experience industry management as an academic program.
Although a few other CSU related academic programs have recently commenced with n~e
changes to include hospitality, none have incorporated experience industry management LD a
program title (see Table 1). BYU has added an Experience lndustry Management emphasis
within the Recreation Management B.S. degree and for three years has hosted an annual
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Experience Industry Management conference. In recent conversations with the BYU faculty,
they will likely change the department name to Experience Industry Management this academic
year. In addition, for the past seven years, faculty at Texas A&M have been working on the
conceptual advancement of experience industry management and the convergence of industries
and academic disciplines that support this newly developing view of parks, recreation, tourism,
hospitality, employee services, and related disciplines. Moreover, a recent article (Duerden,
Ward, & Freeman, 2015) in our discipline's leading scholarly journal the Journal ofLeisure
Research, emphasized the integration of leisure, marketing, and tourism to conceptually propose
a cross-disciplinary framework for the provision and understanding of structured experiences.
As disciplines centered on experiences and engagement evolve, variations to the approach of this
industry will obviously emerge. For example, the University oflndianapolis now offers a B.A.
in Experience Design that focuses on interactive and multisensory experiences. Of some
confusion is the concurrent emergence of User Experience Design that primarily emphasizes
computer-based interfaces. The RPTA faculty believes that Experience Industry Management
avoids these issues and is a more holistic approach to this evolving academic program area of
study.

Table 1
CSUPrograms

Campus

CSU, Chico

CSU, Northridge

CSU, East Bay

Previous
Department
Name
Recreation and
Parks
Management
Recreation and
Tourism
Management
Recreation

Current
Department
Name
Recreation,
Recreation
Administration Hospitality &
Parks
Management
Recreation &
Recreation
Tourism
Management
Hospitality,
Recreation
Tourism and
Recreation
Previous
Degree Name

Current Degree
Name(s)
Recreation
Administration

Tourism, Hospitality
& Recreation
Mana__g_ement
Hospitality &
Tourism;
Recreation

The RPTA faculty has unanimously approved by a vote of 6-0, with one abstention, a prop?sal to
change the Department name to Experience Industry Management. Moreover, RPTA Advisory
Council members are confident that this change will place Cal Poly at the forefront of this
approach to our discipline around the country. Similarly, a report completed in December 2015
by Dr. Stuart Mann, a consultant hired to advise Cal Poly regarding the feasibility of an
expanded hospitality management program, recommends that RPT A change its name to
Experience Industry Management. This department name will more accurately represent the
careers that RPTA students pursue and the interests of incoming students. Less than 10% of
current RPTA students choose a concentration aligned with traditional park and recreation career
paths. Nearly 65% of RPTA's 300 students are in the Event Planning and Management and
Hospitality and Tourism Management concentrations and our graduates pursue careers in
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numerous experience management settings (see Table 2). With the department name change,
forthcoming curriculum revisions ' and the concerted efforts among multiple CAFES departments
.
and other colleges, Cal Poly will quickly be able to emerge as a leader in the experience mdustry
management academic world.
Table 2
RPTAAlumni
Alumni Sample Position Title
Tourism Sales & Marketin_g_ Manager
Director of Client Services

Employer
Gate 7 Australia
INCA International Nature & Cultural
Adventures
Virgin Galactic
Chateau Margene Wine__!Y
Visa Inc.
Colorado S.tate Fair
Eventbrite
San Francisco Maritime National Park
Association
Visit Anaheim
Geo~e P. Johnson Exg_eriential Marketing
All Out Events
Sacramento Kings
DoubleDutch
City of Mission Vielo
Jackson Family Wines
Apple
San Francisco Chamber of Commerce
City of San Luis ObiSQO
eBay_Inc.
Devine Ranch, LLC
Visit Napa Valley
San Luis Obisp_o County
Hampton Inn and Suites
Cisco
Hotwire.com
The Ritz-Carlton, Marina Del Rq_
Linkedln
Mammoth Mountain Ski Area
USA Waterpolo
Fox Film, TV & Sports
Santa Cruz County Conference & Visitors
Bureau
Los An_g_eles Angels RBI League
Santa Monica Travel & Tourism

Astronaut Sales Re_Q_resentative
General Manager
Director U.S. Marketing
General Manager
Senior Account Executive
Corporate & Private Event Director
Convention Sales Director
Event Services Specialist
Owner & Race Director
Senior Mana_g_e~ Suite & Premium Services
Customer Success Manager
Director Recreation & Communi_ty_ Services
Direct to Consumer Marketin_g_ Manager
Worldwide Corporate Events
Director Programs and Events
Tourism Manager
Global Event Marketing
Venue Mana_g_er
Senior Manager, Travel Trade Devel~ment
Director of Airgorts
General ManE!&_er
Global Event Strategy
Associate Hotel Account Manager
Catering Sales Manager
Event Coordinator, Employee E~erience
Director of Business Operations
Marketing Coordinator
Associate Director Human Resources
Director of Sales & Marketing
President
Global Business Develo_pment Coordinator
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